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CHEST Physician is the o�cial publication of the American 
College of Chest Physicians (ACCP). Readers rely on CHEST 
Physician for breaking news and insightful commentary�in a 
clear, concise, accessible format�that can be used daily in practice. 
Nearly 17,000 specialists in pulmonary disease and critical care 
medicine rely on CHEST Physician every month to cover the 
world of medicine with breaking news, on-site medical meeting 
coverage, and expert perspectives both in print and online. Launched 
in partnership between the American College of Chest Physicians 
and IMNG Medical Media in January 2006, CHEST Physician�s 
independent reporting focuses on impacting the way these specialists 
in chest medicine practice and provides news from the ACCP to 
keep members up-to-date on educational opportunities and policy 
initiatives. All articles are researched, written, and produced by a 
full-time sta� of professional medical journalists. 
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IMNG Medical Media

#1 Newspaper for the  
Pulmonary Diseases Market

CHEST Physician reaches all U.S. 
members of the American College 
of Chest Physicians (including 
pulmonologists, critical care physicians, 
cardio-thoracic surgeons, cardiovascular 
surgeons, and cardiologists) and all 
other US non-member pulmonary 
disease and pulmonary critical care 
medicine specialists in patient care.

CHEST Physician is the top-ranked 
newspaper in:

Projected Average Issue Readers

Projected Average Page Exposures

High Readers

Ad Page Exposures 

 
Source: �Kantar Media, Focus and Media-Chek, June 2011, 

Pulmonary Diseases O�ce & Hospital, Tables 145 
and 245

Editorial and  
Production Of�ce
5635 Fishers Lane, Suite 6000
Rockville, MD 20852
Tel: 240-221-4500
Fax: 240-221-4400

Advertising Sales Of�ce
60 Columbia Road, Bldg. B
Morristown, NJ 07960
Tel: 973-290-8200
Fax: 973-290-8250
Fax: 973-290-8245

Display Advertising
Greg Pessagno			 
�e Walchli Tauber Group Inc.
2225 Old Emmorton Road, 
Suite 201
Bel Air, MD 21015
Tel: 443-512-8899 ext. 109
Fax: 443-512-8909		
greg.pessagno@wt-group.com

Recruitment and  
Classi�ed Advertising
Rhonda Beamer
Tel: 443-512-8899 ext. 106
rhonda.beamer@wt-group.com

Production
Yvonne Evans
Director, Manufacturing
and Production
Tel: 240-221-2410
y.evans@elsevier.com

Judi She�er
Manager, Production
Tel: 240-221-2412
Fax: 240-221-2543
j.she�er@elsevier.com

Circulation
Barbara Cavallaro
Circulation Analyst
Tel: 973-290-8253
b.cavallaro@elsevier.com

Publishing Staff
Alan J. Imho�
President, IMNG Medical Media
Tel: 973-290-8216
a.imho�@elsevier.com

Mark Branca
Director, IMNG Society Partners
Tel: 973-290-8246
m.branca@elsevier.com

Editorial Staff
Mary Jo M. Dales
Executive Director, Editorial
Tel: 240-221-2470
m.dales@elsevier.com

Denise Fulton
Executive Editor
Tel: 240-221-2380
d.fulton@elsevier.com

Leanne Sullivan
Publication Editor
Tel: 240-221-2438
leanne.sullivan@elsevier.com
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	 Total	 Of�ce		  Hospital	 Members
Specialty	 Quali�ed	 Based	 Residents	 Staff	 of ACCP

Pulmonary Critical Care Medicine	  2,355 	  1,508 	  676 	  171 	 -

Pulmonary Diseases	  2,239 	  1,888 	  37 	  314 	 -

American College of Chest Physicians	  12,252 	 -	 -	 -	  12,252 

Total	  16,846 	  3,396 	  713 	  485 	  12,252 

14%  Pulmonary Critical 
            Care Medicine
            (non-members)

American College of    
Chest Physicians  72.7%

13.3%  Pulmonary Diseases
            (non-members)

Source: July 2011 BPA

For more detailed BPA circulation information,  
visit www.imng.com.
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Readership Scores
Of�ce/Hospital-Based Projected Average Issue Readers Of�ce/Hospital-Based Projected Average Page Exposures
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Source: �Kantar Media, June 2011,  
Pulmonary Diseases, O�ce & Hospital, Table 145
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Readership Scores
Of�ce/Hospital-Based High Readers Of�ce/Hospital-Based Ad Page Exposures

Publication A 2,854

2,230

1,951

1,744

1,497

728

727

Publication B

Publication C

Publication D

Publication E

Publication F

Publication A

1,784

1,445

940

866

858

648

586

Publication B

Publication C

Publication D

Publication E

Publication F

1

2

3

4

5

6

7

Rank

1

2

3

4

5

6

7

Rank

Source: �Kantar Media, June 2011,  
Pulmonary Diseases, O�ce & Hospital, Table 245
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General Information
Published by IMNG Medical Media

Issuance
Monthly

Established
2006

Organization Af�liation
American College of Chest Physicians

Circulation
16,846

Coverage & Market
All US members of the American College of Chest 
Physicians (including pulmonologists, critical care  
physicians, cardiothoracic surgeons, cardiovascular sur-
geons and cardiologists) and all other US non-member 
pulmonary disease and pulmonary critical care medi-
cine specialists in patient care.

Circulation Veri�cation
Independent; BPA Worldwide

Editorial  
CHEST Physician, the o�cial newspaper of the 
American College of Chest Physicians, provides news 
dealing with the important issues facing cardiopul-
monary and critical care physicians. Editorial content 
includes meeting coverage, expert commentary and 
clinical trial results, plus reporting on the business and 
politics a�ecting specialists in diseases of the chest.

Editorial/Advertising Ratio
55% editorial/45% advertising

Contracts and Insertion Orders
Send all contracts and insertion orders to:

CHEST Physician
IMNG Medical Media
60 Columbia Road, Building B
Morristown, NJ  07960
Attn:  Joan Friedman
Tel: 973-290-8211
Fax: 973-290-8250
j.friedman@elsevier.com

Space Cancellations
Noti�cation in writing of space cancellations must be 
received by space close deadline.  Cover positions are 
noncancelable within 60 days of the issue�s closing date.

If space is cancelled after the deadline or ad materi-
als are received after due date, the advertiser will be 
charged for the insertion.

Contract and Copy Regulations
a. �All contracts and contents of advertisements are sub-

ject to the approval of the  Publisher.  �e Publisher 
reserves the right to reject or cancel any advertise-
ment, insertion order, space reservation or position 
commitment.

b. �Publisher reserves the right to put the word �Adver-
tise-ment� on advertising which, in the Publisher�s 
opinion, resembles editorial material.

c. �Publisher guarantees uniform rates and discount to 
all advertisers using same amount and kind of space. 
No exceptions to published rates.

d. �Only insertions of a parent company and its subsid-
iaries are combined to determine earned rate.

e. �Rates are subject to change with 90 days notice. Con-
tracts accepted with the understanding that rates will 
be guaranteed up to three months beyond last issue 
closed. In the event of a rate increase, contracts may 
be terminated without penalty of short rate.

f. �After �rm space commitment has been made, exten-
sions will be given for reproduction materials.  If 
ad copy is not provided by closing date, Publisher 
reserves the right to repeat a former ad.

Agency Commission, Credit and  
Discount Terms
a. �Agency commission: 15% on all ads. 
b. �Agency is responsible for payment of all advertis-

ing ordered and published.  If payment is defaulted, 
Publisher shall have the right to hold the advertiser 
and the advertising agency jointly and severally liable 
for such monies due for contracted and published ad 
space.

c. �15% agency commission subject to withdrawal on  
accounts not paid within 60 days of invoice notice.

Policy on Placement of Advertising
Interspersed

Bonus Distribution
January Issue:  
Society of Critical Care Medicine, 
Houston, TX; February 4-8, 2012
May Issue: 
American �oracic Society, 
San Francisco, CA; May 18-23, 2012
October Issue:  
American College of Chest Physicians, 
Atlanta, GA; October 20-25, 2012
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Advertising Rates: Black & White Rates
	 1x	 3x	 6x	 12x	 24x	 36x	 48x	 72x	 120x

King	 $3,765	 $3,745	 $3,720	 $3,635	 $3,515	 $3,485	 $3,305	 $3,290	 $3,255

3/4 Page	 3,385	 3,360	 3,325	 3,270	 3,195	 3,155	 3,070	 3,000	 2,935

Island Page	 2,530	 2,510	 2,455	 2,390	 2,355	 2,325	 2,200	 2,155	 2,110

1/2 page 	 2,260	 2,235	 2,200	 2,155	 2,110	 2,070	 1,985	 1,935	 1,900

1/4 Page	 1,470	 1,455	 1,430	 1,415	 1,355	 1,340	 1,300	 1,295	 1,250

Inserts	 1x	 3x	 6x	 12x	 24x	 36x	 48x	 72x	 120x

2-Pg A-size	 $5,210	 $5,170	 $5,055	 $4,925	 $4,850	 $4,790	 $4,530	 $4,440	 $4,345

2-Pg King	 7,755	 7,715	 7,665	 7,490	 7,240	 7,180	 6,810	 6,775	 6,705

4-Pg A-size	 10,425	 10,340	 10,115	 9,845	 9,705	 9,580	 9,065	 8,880	 8,695

4-Pg King	 15,510	 15,430	 15,325	 14,975	 14,480	 14,360	 13,615	 13,555	 13,410

6-Pg A-size	 15,635	 15,510	 15,170	 14,770	 14,555	 14,370	 13,595	 13,320	 13,040

6-Pg King	 23,270	 23,145	 22,990	 22,465	 21,725	 21,535	 20,425	 20,330	 20,115

8-Pg A-size	 20,845	 20,680	 20,230	 19,695	 19,405	 19,160	 18,130	 17,755	 17,385

8-Pg King	 31,025	 30,860	 30,655	 29,950	 28,965	 28,715	 27,235	 27,110	 26,820

Color Rates (In addition to Black-and-White Rates.) 
Standard Color	 $1,090
Matched Color	 1,320
Metallic (in addition to color rates) 	 160
Four Color	 1,895
Five Color	 2,995

Special Positions 
Page 3 � Earned king rate + 30% (plus color)
Fourth Cover � Earned king rate + 60% (plus color)
Center Spread � Earned king rate + 25% (plus color)
Please consult sales representative for additional special positions.
BLEED Full-page bleed or gutter bleed (accepted for spreads only): no charge.

2012 Issue and Closing Dates
Issue Dates	 Space Close	 Materials Due

January	 December 19, 2011	 December 28, 2011

February	 January 26, 2012	 February 2, 2012

March 	 February 27	 March 5	

April 	 March 28	 April 4	

May 	 April 23	 April 30	

June 	 May 25	 June 4	

July	 June 22	 June 29

August	 July 25	 August 1	

September 	 August 24	 September 4	

October 	 September 26	 October 3

November	 October 24	 October 31

December	 November 16	 November 28
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Corporate Discounts
a. �Earned Frequency:  In 2012 a parent company and its 

subsidiaries may select one of two options to deter-
mine earned frequency rate in CHEST Physician. 
When the number of units is greater or less than in-
dicated by contract, rates will be adjusted accordingly.

Option #1:  are based on advertising in CHEST 
Physician and CHEST within 2012 and are deter-
mined by the total number of units earned. Each 
insert, ROB and fractional page count as one unit. 
Space purchased by a parent company and its subsid-
iaries is combined to determine rate.

Option #2:  frequency can be calculated for 
CHEST Physician by determining the number of 
units placed in all IMNG publications to provide 
maximum frequency discounts to advertisers regard-
less of size.

b. �Corporate Advertising Volume Discount: IMNG 
Medical Media publications are o�ering a volume 
corporate discount for 2012. �e discount level is 

based on either the company�s promotional spend 
level in 2011 or projected promotional spend level for 
2012. Eligibility is based on gross dollars and will be 
earned on �rst dollar spent. �e corporate discount 
will be subject to adjustment at year-end if company�s 
spend level earns next discount level.

c. �Simpli�ed Incentive Program: Advertisers whose 
total advertising gross is $1,750,000 or above may 
choose to take advantage of IMNG�s Simpli�ed In-
centive Program (SIP). SIP is a percentage discount 
calculated individually for each advertiser and is in 
lieu of all other incentive programs for 2012, includ-
ing Continuity, King-Four Plus, Double Impact, 
Prepayment, New Product Launch, and Corporate 
Volume Discount programs. �e PowerBuy and all 
IMNG combination rates are still applicable. Certain 
frequency levels must be reached for advertisers 
choosing the SIP.

13,612 Total Qualitifed

Osteopaths 530

Other Professional Activity 611

Hospital Staff 365

Residents 1,099

Office Based 8,920

$300,000

0.5% 1% 1.5% 2% 3% 4% 5% 6% 7%

$500,000
$750,000

$1,000,000
$1,500,000

$2,000,000

$3,000,000

$4,000,000

$5,000,000

Additional Advertising Opportunities
Split Runs
a. Speci�cations

1. �Split runs can be either geographic (state or zip 
code) or demographic. If IMNG matches supplied 
data, records must include Medical Education 
(M.E.) numbers.

2.  �Inserts and run-of-book (ROB) advertising units 
are accepted.

3. �Split-run insertions will count toward earning 
frequency discounts.

4. �All split-run ROB advertising units must be the 
same size. No units larger than one king-size page 
plus one island page will be accepted.

5. �Split-run additional production charges are com-
missionable.

6. �Split runs for a percentage of the circulation in any 
combination buy are calculated at the individual 
publication�s rates.

b. Split-run Rates�Inserts
1. �If utilizing less than 25% of the publication�s 

circulation�rate is 50% of the full-run cost.
2. ����If utilizing 26-50% of the publication�s circula-

tion�rate is 60% of the full-run cost.
3. �If utilizing 51% or more of the publication�s 

circulation�rate is 100% of the full-run cost.
4. No production charges for inserts.
c. Split-run Rates�Run-of-book
1. �If utilizing less than 25% of the publication�s 

circulation�rate is 50% of the full-run cost plus 
full color charges.

2. ��If utilizing 26-50% of the publication�s circula-
tion�rate is 60% of the full-run cost plus full 
color charges.

3. �If utilizing 51% or more of the publication�s 
circulation�rate is 100% of the full-run cost plus 
full color charges.

4. �Split-run Production Charges�Run-of-book: 
$900 per split-run page.

IMNG�s 2012 Corporate Volume Discount Program
Combine promotional dollars spent across the journals and 
newspapers of IMNG Medical Media (print, online, and 
non-personal).
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Advertising Incentive Programs

King-Four Plus Discount Program
Any four-page or larger A-size ad unit (insert or ROB) is eligible to be converted to four or more king-size ROB 
pages. Rates apply to any four-page or larger king ROB unit. Four-color charges included. Five-color carries an  
additional charge. Full-run only. Refer to Speci�cations for production requirements.

CHEST Physician King-Four Plus Rates
	 1x	 6x	 12x	 24x	 36x	 48x	 72x	 120x

King 4-pg	 $15,805	 $15,505	 $15,245	 $15,105	 $14,985	 $14,485	 $14,305	 $14,125

King 6-pg	 22,760	 22,310	 21,920	 21,710	 21,530	 20,780	 20,510	 20,240

King 8-pg	 29,715	 29,115	 28,595	 28,315	 28,075	 27,075	 26,715	 26,355

New Product Launch Program
Place your new product launch unit in four (4) consecu-
tive issues of CHEST Physician and receive 50% o� 
the space and color charges of your fourth (4th) inser-
tion.  Only new products and line extensions are eligible 
for this program.  Pre-launch ad units are not eligible.  
Launch ad unit must be same size for all four inser-
tions.  Discounted ad unit counts towards frequency.  
All combination discounts apply.  Launch Program may 
not be combined with Continuity Program.  Premium 
position charges do not qualify for 50% discount.

Continuity Discount Program
Please select one program. (Programs cannot be combined.)
a. �Run an ad for the same product in six (6) issues of 

CHEST Physician during 2012 and receive 50% o� 
your 7th insertion.  Ad unit size must be identical for 
all seven insertions.  Premium position charges do 
not qualify for 50% discount.

b. �Run an ad for the same product in every issue (12) of 
CHEST Physician during 2012 and receive the 12th 
insertion at no charge.  Varying ad unit sizes will be 
averaged to determine free ad unit.  Premium posi-
tion charges still applicable on free ads.  Free ads do 
not count towards earned frequency.

c. �Run an ad for the same product in every issue of 
CHEST Physician during 2012 and deduct 8.3% o� 
each insertion throughout the year.

Double Impact Discount Program
Run two (2) insertions for the same product in the 
same issue of CHEST Physician and the second 
advertising unit is discounted 30% o� earned black-
and-white rate.  When ad units di�er in size, the 30% 
discount is applied to the smaller ad unit.  Full color 
charges apply on both ads, no position guarantees.

Business Reply Cards (BRCs)
Business reply mail cards will be accepted on a space-
available basis. Cost = Earned frequency rate of ROB 
island page + 20%. Please consult Production Depart-
ment for speci�cations, as cards must be approved 
for compliance with bindery requirements (submit 5 
samples or comp). Client is strongly advised to get ap-
proval of cards from the USPS Business Center.

Market Combination Discount Program
Combination discounts are available for advertisers 
placing insertions for the same product during the same 
month in IMNG Medical Media newspapers.

Please refer to the 2012 Combination Rate Card, which 
can be found on www.imng.com, for all other combina-
tion rates.
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Cover Tips 
 ���Cost if IMNG prints your creative  
provided to speci�cations (one-sided, 4-color): $23,000 net
 ���Cost if cover tips are provided to  
IMNG already printed: $17,000 net
 ���Issue polybagged to protect cover tip
 ���Corporate discounts apply
 ���Cost is non-commissionable

Space Reservations
Available on a �rst-come, �rst-served basis. Please  
consult your sales representative.

Cover Tip Speci�cations
Final Trim: 10� x 6�
Bleed Size: 10 1/4� x 6 1/4� (1/8� bleed on all four sides) 
Live Area: 9 1/2� x 5 1/2� (1/4� on all four sides)
Stock: 80# Coated
Ink: CMYK
Quantity: As speci�ed in contract. 

Shipping Instructions
Deliver electronic �les and color proof to:

Production Department
IMNG Medical Media 
CHEST Physician
5635 Fishers Lane
Suite 6000
Rockville, MD 20852
240-221-4500

Please indicate the four sides (top, bottom, etc.) 
of cover tips on the color proof.

Front Cover Banner Ad 
 ���Advertisement runs on the lower right-hand corner  
of the cover
 ���Corporate discount applies, commissionable
 ���Cost: $8,000 net

Width 10”

He
igh

t 6
”

Top

Bottom

Note: Specifications not drawn to actual size

5 5/8”

1 3/4”

Note: Specifications not drawn to actual size

B Y  B R U C E  J A N C I N

Elsevier  Global  Medical  Ne ws

COLORADO SPRINGS – Is

the United States truly headed

for a workforce crisis in car-

diothoracic surgery by 2020,

as many of the field’s leaders

now warn? 

The U.S. cardiothoracic

surgery workforce is relatively

old. Many practitioners are

nearing retirement at a time of

unprecedented demand for

their services, as the baby

boomers hit their Medicare

years. Meanwhile, the specialty’s

popularity as a career choice has

plummeted. It’s shaping up as a

“perfect storm” set to crest at

the end of this decade, Dr. Sean

C. Grondin, FCCP, said at the

annual meeting of the Western

Thoracic Surgical Association.

But this storm is not in-

evitable. It can be averted

through a multifaceted effort

that includes better mentoring

programs to attract talented

young people to the specialty,

more emphasis on preparing

instructors in surgery to teach

effectively, perhaps increased

reliance upon international

Endosonography

For NSCLC Staging

Effective, Cheaper

B Y  M I T C H E L  L . Z O L E R

Elsevier  Global  Medical  Ne ws

AMSTERDAM – Initial en-

dosonographic assessment of

mediastinal lymph node metas-

tases in patients with resectable

non–small cell lung cancer sur-

passed initial surgical staging

not just in clinical outcomes

but also with lower cost and

better quality of life in a con-

trolled, head-to-head compari-

son of the two approaches.

“Given that assessment of

lymph nodes by the endo-

scopic approach was more ef-

fective [and] better tolerated

by patients, and seems cheap-

er than the surgical approach,

we recommend that endo-

scopic tests be used, reserving

surgical tests as a backup if

endoscopy does not show ev-

idence of cancer,” Dr. Robert

C. Rintoul said in presenting

the results of a follow-up

analysis at the World Confer-

ence on Lung Cancer.

“We think this is the way for-

ward, and that this will change

practice globally,” said Dr. Rin-

toul, lead physician for thoracic

oncology at Papworth Hospital

in Cambridge, England.

He reported new data and

addressed implications of the

totality of evidence now avail-

able from ASTER (Assessment

of Surgical Staging vs. Endo-

scopic Ultrasound in Lung

Cancer: A Randomized Clini-

cal Trial) that was conducted

in patients with potentially re-

sectable
Although

of evidence

ASTER
doson
the most

from
cluded
Nov
first
sary thoracotomies

compared with an 18% rate in

Physician, Vaccinate

Thyself Against Flu 

B Y  H E I D I  S P L E T E

Elsevier  Global  Medical  Ne ws

WASHINGTON – Flu vacci-

nation rates in the United States

are up, and more health care

professionals are leading by ex-

ample, Dr. Thomas Frieden, di-

rector of the Centers for

Disease Control and Preven-

tion, said at a press conference

at the end of September. 

The annual flu vaccine is

never perfect, but “we can say

with certainty that the best way

to protect yourself, your family,

and your community is to get a

flu shot,” Dr. Frieden said. 

Approximately 90 million

doses of vaccine
l

available, and 170

are expected

Frieden said. A

flu vaccine should

cern this yea

great time for

fessionals and

their flu vaccine

Last year,

of Americans aged 6 

and older were vaccinated; 8

million more than the previous

year, and more than ever before,

Dr. Frieden said. The recom-

mendations for flu vaccination

remain the same as last year:

“Everyone aged 6 months and

older should get the flu vaccine,

this year and every year,” Dr.

Frieden said. He emphasized

that flu shots are necessary each

year, even though the strains of

flu in this year’s vaccine and the

viruses seen so far this year are

the same as for the 2010-2011

season.
“You need this year’s flu shot

to protect you against this year’s

flu,” he said. One shot should

protect against the flu for the

duration of the season, but pro-

tection does wane and can’t be

expected to carry over year to

xplained. 

ear, there are four types

accine available: the tra-

intramuscular injection,

spray, a high-dose injec-

adults aged 65 years and

and a new intradermal

accine featuring a barely no-

le needle. The intradermal

accine is only approved for use

in individuals aged 18-64 years. 
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CDC Director Thomas Frieden, shown here getting his flu shot,

reminded physicians that community protection begins with them.

Cardiothoracic Surgery Losing GroundSee Endosonography page 8

See Vaccinate page 4

Patient quality of life scores higher.

See Surgery page 19

VOL. 6 NO. 10 OCTOBER 2011

CHESTPHYSICIANCHANGE SERVICE REQUESTED

60 Columbia Rd., 

Bldg. B, 2ndflr.

Morristown, NJ 07960

Presorted Standard

U.S. Postage

PAID

Permit No. 384

Lebanon Jct. KY

News From the College

Welcome to 

Dr. Suhail Raoof

The ACCP inaugurates 

its 74th President. 1 4

Pulmonary Medicine

COPD
Rheumatoid arthritis

patients are twice as likely 

to develop COPD. 1 0

Critical Care Medicine

Pneumonia
Benchmarks for VAP rates

may be flawed. 2 6

Practice Trends

CPOE
Higher rates of computerized

provider order entry 

reduced heart failure 

and MI mortality. 3 5

I N S I D E

Thinking about a change? 

Interested in relocating? Go where the jobs are . . . 

Physician, Vaccinate

Thyself Against Flu 
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WASHINGWW
TON – Flu vacci-

nation rates in the United States

are up, and more health care

professionalsff are leading by ex-

ample, Dr. Thomas Frieden, di-

rector of the Centers foff r

Disease Control and Preven-

tion, said at a press confeff rence

at the end of September. 

The annual flu vaccine is

never perfect,ff but “we can sayaa

with certainty that the best wayaa

to protect yourself, your famiff lyll ,yy

and your community is to get a

flu shot,” Dr. Frieden said. 

Approximately 90 million

doses of vaccine
l

avaa ailable, and 170

are expected

Frieden said. A

flu vaccine should

cern this yea

great time forff

fessionalsff and

their flu vaccine

Last year,
d

Dr. Frieden said. The recom-

mendations forff flu vaccination

remain the same as last year:

“Evevv ryone aged 6 months and

older should get the flu vaccine,

this year and evee evv ry year,” Dr.

Frieden said. He emphasized

that flu shots are necessary each

year, evee envv though the strains of

flu in this year’s vaccine and the

viruses seen so farff this year are

the same as forff the 2010-2011

season.
“YouYY need this year’s flu shot

to protect youyy against this year’s

flu,” he said. One shot should

protect against the flu forff the

duration of the season, but pro-

tection does wane and can’t be

expected to carry ovoo ervv year to

xplained. 

ear,rr there are fourff types

accine avaa ailaba le: the tra-

intramuscularmm injection,

sprayaa ,yy a high-dose injec-

adults aged 65 years and

and a new intradermal

accine featuringff a barelyll no-

le needle. The intrade
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COLORADO SPRINGS – Is

the United States trulyll headed

forff a workfkk off rce crisis in car-

diothoracic surgery by 2020,

as manynn of the fieldff ’s leaders

arn?

nearing retirement at a time of

unprecedented demand forff

their services, as the baby

boomers hit their Medicare

yeayy rs. Meanwnn hile,ww the specialty’s

popularity as a career choice has

plummeted. It’s shaping up as a

“perfectff storm” set to crest at

the end of this decade, Dr Sean

But this storm is not in-

evitable. It can be avaa erted

through a multifacetedff effoff rt

that includes better mentoring

programs to attract talented

young people to the specialtytt ,yy

more emphasis on preparing

instructors in surgery to teach

effff ectff ivii ely perhaps increased

AMSTERDAM – Initial en-

dosonographic assessment of

mediastinal lymphll node metas-

tases in patients with resectaba le

non–small cell lung cancer sur-

passed initial surgrr ical staging

not just in clinical outcomes

but also with lowoo er cost and

better quality of lifeff in a con-

trolled, head-to-head compari-

son of the twt o approaches.

“Givii envv that assessment of

lymph nodes by the endo-

scopic approach was more ef-

fectff ivii evv [and] better tolerated

by patients, and seems cheap-

er than the surgical approach,

we recommend that endo-

scopic tests be used, reserving

surgical tests as a backup if

endoscopy does not show ev-ee

idence of cancer,” Dr. Robert

C. Rintoul said in presenting

the results of a follff ow-up

analysisll at the WorldWW Confer-ff

ence on Lung Cancer.

toul, lead physicianhh forff thoracic

oncology at Papwpp oww rthtt Hospitalaa

in Cambridge, Englandg .

He reported new data and

addressed implications of the

totality of evidenceee now avaa ail-

aba le from ASTER (Assessment

of Surgical Staging vs. Endo-

scopic Ultrasound in Lung

Cancer: A Randomized Clini-

cal Trial)TT that was conducted

in patients with potentiallyll re-

sectable
Although

of evidence

ASTER
doson
the most

from
cluded
Novoo
fiff rst
sary thoracotomies

compared with an 18% rate in

rmal

cine i l d f
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CDC Director Thomas Frieden, shown here getting his flu shot,

reminded physicians that community protection begins with them.

Cardiothoracic Surgery Losing GroundSee Endosonography paga egg 8
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old. Manynn practitioners are
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Thoracic Surgrr ical Association.
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