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CHEST Physician is the o  cial publication of the American
College of Chest Physicians (ACCP). Readers rely on CHEST
Physician for breaking news and insightful commentary ina

clear, concise, accessible format that can be used daily in practice.
Nearly 17,000 specialists in pulmonary disease and critical care
medicine rely on CHEST Physician every month to cover the

world of medicine with breaking news, on-site medical meeting
coverage, and expert perspectives both in print and online. Launched
in partnership between the American College of Chest Physicians
and IMNG Medical Media in January 2006, CHEST Physicians
independent reporting focuses on impacting the way these specialists
in chest medicine practice and provides news from the ACCP to
keep members up-to-date on educational opportunities and policy
initiatives. All articles are researched, written, and produced by a
full-time sta of professional medical journalists.
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IMNG Medca Meda

Edtorid ad

ProdudionCf ce

5635 Fishers Lane, Suite 6000
Rockville, MD 20852

Tel: 240-221-4500

Fax: 240-221-4400

AdvertisingSades O ae
60 Columbia Road, Bldg. B
Morristown, NJ 07960

Tel: 973-290-8200

Fax: 973-290-8250

Fax: 973-290-8245

Dispay Advertising

Greg Pessagno

e Walchli Tauber Group Inc.

2225 Old Emmorton Road,
Suite 201

Bel Air, MD 21015

Tel: 443-512-8899 ext. 109
Fax: 443-512-8909
greg.pessagno@wt-group.com

Reauitment and
dassi edAdvertising

Rhonda Beamer
Tel: 443-512-8899 ext. 106
rhonda.beamer@wt-group.com

Produdction

Yvonne Evans

Director, Manufacturing
and Production

Tel: 240-221-2410
y.evans@elsevier.com

Judi She er
Manager, Production
Tel: 240-221-2412
Fax: 240-221-2543
j.she er@elsevier.com

Gradation

Barbara Cavallaro
Circulation Analyst

Tel: 973-290-8253
b.cavallaro@elsevier.com

Puldishing Steff

Alan J. Imho

President, IMNG Medical Media
Tel: 973-290-8216

a.imho @elsevier.com

Mark Branca

Director, IMNG Society Partners
Tel: 973-290-8246
m.branca@elsevier.com

Edtorid Steff

Mary Jo M. Dales
Executive Director, Editorial
Tel: 240-221-2470
m.dales@elsevier.com

Denise Fulton
Executive Editor

Tel: 240-221-2380
d.fulton@elsevier.com

Leanne Sullivan
Publication Editor

Tel: 240-221-2438
leanne.sullivan@elsevier.com

#1 Newspgper far the
Pulmonary Diseases Market

CHEST Physidan reaches dl U.S.
members of the American College

of Chest Physidans (induding
pulmona ogsts, aiticd care physidars,
cadothoradcsurgeons, card ovasadlar
surgeons, and cardid ogists) and dll
other US non-member pulmonary
dsease and punonary aitica care
meddne speddists in patient care.
CHEST Physiaanis the top ranked
newspaper in:

"Projected Average Issue Readers
’Prgected Average Page Exposures
"High Readers

’Ad Page Exposures

Source: Kantar Media, Focus and Media-Chek, June 2011,

Pulmonary Diseases O ce & Hospital, Tables 145
and 245
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Circulation

Total Of ce Hospital Members
Specialty Quali ed Based Residents Staff of ACCP
Pulmonary Critical Care Medicine 2,355 1,508 676 171 -
Pulmonary Diseases 2,239 1,888 37 314 -
American College of Chest Physicians 12,252 - - - 12,252
American College of Source: July 2011 BPA

Chest Physicians 72.7% 14% Pulmonary Critical
Care Medicine
(non-members) For more detailed BPA circulation information,

visit www.imng.com.

13.3% Pulmonary Diseases
(non-members)
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Readership Saores

Of ce/Hospital-Based Projected Average Issue Readers

Rank

Publication A [k

4,132

2 3,387 V

3,234

Publication B e

Publication C it

24 CHEST Paysician [

©)

=

ce/Hospital-Based Projected Average Page Exposures

Rank

Publication A ! 2,616

2,311 V

E AMERICAN COLLEGE OF CHEST PHYSI

Publication B [}

2,195

2,694 Publication C [ 1,615
Publication D 3 2,468 Publication D 1,415
Publication E _ 1,669 Publication E - 965
Publication F 1,637 Publication F 862
Source: Kantar Media, June 2011,
Pulmonary Diseases, O ce & Hospital, Table 145
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Readership Saores

Of ce/Hospital-Based High Readers

Of ce/Hospital-Based Ad Page Exposures

Rank Rank
Publication A 2,854 1 1,784 |y
2 2,230 v‘ Publication A ¥4 1,445

Publication B[] 1,951 Publication B 940
Publication C [l 1,744 Publication C 366
Publication D S 1,497 Publication D 858
Publication E - 728 Publication E 648
Publication F 727 Publication F | 586

Source: Kantar Media, June 2011,

Pulmonary Diseases, O ce & Hospital, Table 245
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Generd Information
Published by IMNG Medical Media

[ssuance
Monthly

Estaldished
2006

Oganizaion Af liation
American College of Chest Physicians

Aradation
16,846

Coverage & Market

All US members of the American College of Chest
Physicians (including pulmonologists, critical care
physicians, cardiothoracic surgeons, cardiovascular sur-
geons and cardiologists) and all other US non-member
pulmonary disease and pulmonary critical care medi-
cine specialists in patient care.

AradaionVeri cation
Independent; BPA Worldwide

Edtorid

CHEST Physician, the o cial newspaper of the
American College of Chest Physicians, provides news
dealing with the important issues facing cardiopul-
monary and critical care physicians. Editorial content
includes meeting coverage, expert commentary and
clinical trial results, plus reporting on the business and
politics a ecting specialists in diseases of the chest.

Edtorid Advertising Ratio
55% editorial/45% advertising

Contrads and Insertion Orders
Send all contracts and insertion orders to:
CHEST Physician
IMNG Medical Media
60 Columbia Road, Building B
Morristown, NJ 07960
Attn: Joan Friedman
Tel: 973-290-8211
Fax: 973-290-8250
j.friedman@elsevier.com

Space Cancellations

Noti cation in writing of space cancellations must be

received by space close deadline. Cover positions are

noncancelable within 60 days of the issues closing date.
If space is cancelled after the deadline or ad materi-

als are received after due date, the advertiser will be

charged for the insertion.

Contract and Copy Regul ations

a. All contracts and contents of advertisements are sub-
ject to the approval of the Publisher. e Publisher
reserves the right to reject or cancel any advertise-
ment, insertion order, space reservation or position
commitment.

b. Publisher reserves the right to put the word Adver-
tise-ment on advertising which, in the Publisher s
opinion, resembles editorial material.

c. Publisher guarantees uniform rates and discount to
all advertisers using same amount and kind of space.
No exceptions to published rates.

d. Only insertions of a parent company and its subsid-
iaries are combined to determine earned rate.

e. Rates are subject to change with 90 days notice. Con-

tracts accepted with the understanding that rates will
be guaranteed up to three months beyond last issue
closed. In the event of a rate increase, contracts may
be terminated without penalty of short rate.

f. After rm space commitment has been made, exten-
sions will be given for reproduction materials. If
ad copy is not provided by closing date, Publisher
reserves the right to repeat a former ad.

Agency Commission, OQedt and

Discount Terms

a. Agency commission: 15% on all ads.

b. Agency is responsible for payment of all advertis-
ing ordered and published. If payment is defaulted,
Publisher shall have the right to hold the advertiser
and the advertising agency jointly and severally liable
for such monies due for contracted and published ad
space.

c. 15% agency commission subject to withdrawal on
accounts not paid within 60 days of invoice notice.

Pdicy on Placement of Advertising
Interspersed

Bonus Distribution

January Issue:

Society of Critical Care Medicine,
Houston, TX; February 4-8, 2012

May Issue:
American  oracic Society,
San Francisco, CA; May 18-23, 2012

October Issue:

American College of Chest Physicians,
Atlanta, GA; October 20-25, 2012
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Advertising Rates: Black & White Rates

1x 3x 6x 12x 24x 36x 48x 72x 120x
King $3,765 $3,745 $3,720 $3,635 $3,515 $3,485 $3,305 $3,290 $3,255
34 Pace 3,385 3,360 3,325 3,270 3,195 3,155 3,070 3,000 2,935
Island Page 2,530 2,510 2,455 2,390 2,355 2,325 2,200 2,155 2,110
12 pege 2,260 2,235 2,200 2,155 2,110 2,070 1,985 1,935 1,900
14 Page 1,470 1,455 1,430 1,415 1,355 1,340 1,300 1,295 1,250

Color Rates (In addtion to Bladk-and White Rates.)

Standard Cdor $1,090
Matched Color 1,320
Metdlic (in addition to cdlor rates) 160
Four Galor 1,895
Five Cdar 2,995
Mey Apxil 23 Aaxil 30
Spedd Pasitions Jure May 25 June 4
Page 3 Earned king rate + 30% (plus color) July June 22 June 29
Fourth Gover  Earned king rate + 60% (plus color) August July 25 August 1
Center Spread  Earned king rate + 25% (plus color) Septermber AugLst 24 Septermber 4
Please consult sales representative for additional special positions. October September 26 October 3
BLEED Full-page bleed or gutter bleed (accepted for spreads only): no charge. Novermber Odober 24 Otober 31
December Novermber 16 Novermber 28
Inserts 1x 3x 6X 12x 24x 36x 48x 72% 120x

2-PgAsize $5,210 $5,170 $5,055 $4,925 $4,850 $4,790 $4,530 $4,440 $4,345
2-PgKing 7,755 7,715 7,665 7,490 7,240 7,180 6,810 6,775 6,705
4-PgAsize 10,425 10,340 10,115 9,845 9,705 9,580 9,065 8,880 8,695
4-PgKing 15,510 15,430 15,325 14,975 14,480 14,360 13,615 13,555 13,410
6-PgAsize 15,635 15,510 15,170 14,770 14,555 14,370 13,595 13,320 13,040
6-PgKing 23,270 23,145 22,990 22,465 21,725 21,535 20,425 20,330 20,115
8-PgAsize 20,845 20,680 20,230 19,695 19,405 19,160 18,130 17,755 17,385
8-PgKing 31,025 30,860 30,655 29,950 28,965 28,715 27,235 27,110 26,820
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Corporate Disocounts

a Earned Frequency: In 2012 a parent company and its
subsidiaries may select one of two options to deter-
mine earned frequency rate in CHEST Physician.
When the number of units is greater or less than in-
dicated by contract, rates will be adjusted accordingly.

JOption #1: are based on advertising in CHEST
Physician and CHEST within 2012 and are deter-
mined by the total number of units earned. Each
insert, ROB and fractional page count as one unit.
Space purchased by a parent company and its subsid-
iaries is combined to determine rate.

1 Option #2: frequency can be calculated for
CHEST Physician by determining the number of
units placed in all IMNG publications to provide
maximum frequency discounts to advertisers regard-
less of size.

b Corporate AdvertisingVolume Discount: IMNG
Medical Media publications are 0 ering a volume
corporate discount for 2012. e discount level is

IMNGs 2012 Corporate Volume Discount Program

Combine promotional dollars spent across the journals and
newspapers of IMNG Medical Media (print, online, and
non-personal).

$1,500,000

$1,000,000
$750,000

1.5% 2%

$300,000 $500 000

_—
0.5%

3%
Discount

1%

based on either the company s promotional spend
level in 2011 or projected promotional spend level for
2012. Eligibility is based on gross dollars and will be
earned on rst dollar spent. e corporate discount
will be subject to adjustment at year-end if company's
spend level earns next discount level.

c Simdi edIncentive Program Advertisers whose
total advertising gross is $1,750,000 or above may
choose to take advantage of IMNG s Simpli ed In-
centive Program (SIP). SIP is a percentage discount
calculated individually for each advertiser and is in
lieu of all other incentive programs for 2012, includ-
ing Continuity, King-Four Plus, Double Impact,
Prepayment, New Product Launch, and Corporate
Volume Discount programs. e PowerBuy and all
IMNG combination rates are still applicable. Certain
frequency levels must be reached for advertisers
choosing the SIP.

$5,000,000
$4,000,000
$3,000,000

$2,000,000

Qaoss Ddlars Spent

4% 5% 6% 7%

Additiond Advertising Qoportunities
Spit Runs
a Sped cations

1. Split runs can be either geographic (state or zip
code) or demographic. If IMNG matches supplied
data, records must include Medical Education
(M.E.) numbers.

2. Inserts and run-of-book (ROB) advertising units
are accepted.

3. Split-run insertions will count toward earning
frequency discounts.

4. All split-run ROB advertising units must be the
same size. No units larger than one king-size page
plus one island page will be accepted.

5. Split-run additional production charges are com-
missionable.

6. Split runs for a percentage of the circulation in any
combination buy are calculated at the individual
publications rates.

b Sgit-runRates Inserts

1. If utilizing less than 25% of the publications
circulation rate is 50% of the full-run cost.

2. If utilizing 26-50% of the publications circula-
tion rate is 60% of the full-run cost.

3. If utilizing 51% or more of the publications
circulation rate is 100% of the full-run cost.

4. No production charges for inserts.

Cc SgitrunRates Run-of-book

1. If utilizing less than 25% of the publications
circulation rate is 50% of the full-run cost plus
full color charges.

2. If utilizing 26-50% of the publications circula-
tion rate is 60% of the full-run cost plus full
color charges.

3. If utilizing 51% or more of the publications
circulation rate is 100% of the full-run cost plus
full color charges.

4. Split-run Production Charges
$900 per split-run page.

Run-of-book:

Home Index Contacts

Print e-Products Podcasts

Newswire Custom Coverage


http://www.imng.com

CHEST Physician

THE NEWSPAPER OF THE AMERICAN COLLEGE OF CHEST PHYSICIANS

Wwww.imng.com

2012 Integrated Media Kit

Advertising Incentive Prograns

King Four Plus Discount Program

Any four-page or larger A-size ad unit (insert or ROB) is eligible to be converted to four or more king-size ROB
pages. Rates apply to any four-page or larger king ROB unit. Four-color charges included. Five-color carries an
additional charge. Full-run only. Refer to Speci cations for production requirements.

CHEST Physidan King Four Plus Rates

1x 6X 12x 36x 48x 72x 120x
King4-pg $15,805 $15,505 $15,245 $15,105 $14,985 $14,485 $14,305 $14,125
King 6-pg 22,760 22,310 21,920 21,710 21,530 20,780 20,510 20,240
King 8-pg 29,715 29,115 28,595 28,315 28,075 27,075 26,715 26,355
New Produdt Launch Program b. Run an ad for the same product in every issue (12) of

Place your new product launch unit in four (4) consecu-
tive issues of CHEST Physician and receive 50% o

the space and color charges of your fourth (4th) inser-
tion. Only new products and line extensions are eligible
for this program. Pre-launch ad units are not eligible.
Launch ad unit must be same size for all four inser-
tions. Discounted ad unit counts towards frequency.
All combination discounts apply. Launch Program may
not be combined with Continuity Program. Premium
position charges do not qualify for 50% discount.

Continuity Discount Program

Please select one program. (Programs cannot be combined.)

a. Run an ad for the same product in six (6) issues of
CHEST Physician during 2012 and receive 50% o
your 7th insertion. Ad unit size must be identical for
all seven insertions. Premium position charges do
not qualify for 50% discount.

CHEST Physician during 2012 and receive the 12th
insertion at no charge. Varying ad unit sizes will be
averaged to determine free ad unit. Premium posi-
tion charges still applicable on free ads. Free ads do
not count towards earned frequency.

c. Run an ad for the same product in every issue of
CHEST Physician during 2012 and deduct 8.3% o
each insertion throughout the year.

Doubd e Impact Discount Program

Run two (2) insertions for the same product in the
same issue of CHEST Physician and the second
advertising unit is discounted 30% o earned black-
and-white rate. When ad units di er in size, the 30%
discount is applied to the smaller ad unit. Full color
charges apply on both ads, no position guarantees.

Business Redy Cads (BRGs)

Business reply mail cards will be accepted on a space-
available basis. Cost = Earned frequency rate of ROB
island page + 20%. Please consult Production Depart-
ment for speci cations, as cards must be approved

for compliance with bindery requirements (submit 5
samples or comp). Client is strongly advised to get ap-
proval of cards from the USPS Business Center.

Market Comlanation Discount Program
Combination discounts are available for advertisers
placing insertions for the same product during the same
month in IMNG Medical Media newspapers.

Please refer to the 2012 Combination Rate Card, which
can be found on www.imng.com, for all other combina-
tion rates.
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Cover Tips
[ Cost if IMNG prints your creative

provided to speci cations (one-sided, 4-color): $23,000 net
" Cost if cover tips are provided to Note: Specifications not drawn to actual size

IMNG already printed: $17,000 net B , _
" Issue polybagged to protect cover tip Width 10"
[ Corporate discounts apply
[ Cost is non-commissionable

Space Reservations

Available ona rst-come, rst-served basis. Please
consult your sales representative.

Cover TipSped cations

Final Trim: 10 x 6

Bleed Size: 10 1/4 x 6 1/4 (1/8 bleed on all four sides)
Live Area;: 9 1/2 x5 1/2 (1/4 on all four sides)

Stock: 80# Coated

Ink: CMYK

Quantity: As speci ed in contract.

Shipping Instrudions
Deliver electronic les and color proof to:
Production Department
IMNG Medical Media
CHEST Physician
5635 Fishers Lane
Suite 6000
Rockville, MD 20852
240-221-4500
Please indicate the four sides (top, bottom, etc.)
of cover tips on the color proof.

Top

HES
(oan coLLEsE OF N

THE AMER

T Ph M
<CHESJ o

Bottom

|<— Height 6" ————————— |

Front Cover Banner Ad Note: Specifications not drawn to actual size

[ Advertisement runs on the lower right-hand corner 134
of the cover

© Corporate discount applies, commissionable 55/8"

[ Cost: $8,000 net
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Printing Information

IMNG publications are printed 0 set in
a tabloid news format. Black-and-white,
two, three, four,and ve-color advertise-
ments are accepted.

Bindng
’Saddle Stitch

Full Bleeds

['Bleed size: 10 3/4 x 14 1/4

[(rim: 10 1/2 x 14

[’Keep live matter 1/2 from all trim
edges

Halftone Screen
11133-line screen recommended

Runof-Book Rejroduction
Requirements
a. Black-and-White or Color
Advertisements
IPDF/X-1a required
JAll images must be CMYK
(RGB, SRBG, or ICC lab color will
not be accepted)
LAl les must be at 100%
I'Digital les will not be altered or
manipulated
/Ads can be accepted via FTP

Call Judi She er at 240-221-2412 for
FTP instructions or e-mail at
j-she er@elsevier.com

b. Color Proofs
I'Provide a digital proof with color
bars.
J'Proofs must be provided at 100%
size
c. Provider Information
Please provide the following with
your media:
['Publication name and issue date
/Advertiser, product and agency
name
J'Contact name and phone number
I'Directory of disk or CD

Disposition of Materid

Files are held one year and then de-
stroyed, unless instructed otherwise in
writing. Unused inserts will be de-
stroyed 9 months from delivery date.
Please call Judi She er at 240-221-2412
for extension if needed.

Inserts and Insert Requirements

a. General Conditions
Publication accepts both full King-
size and A-size (minimum size:
8 x 11 ) inserts for full run. Inserts
not meeting mechanical speci cations
are subject to a surcharge. Publication
requires pre-clearance of all inserts
by submission of sample paper stock
or paper dummy when insert is not
standard. Please check with IMNG
for availability, quantities and other
information required.

b. Mechanical Speci cations

1. Maximum Paper Weight:

JTwo-page (single-leaf) insert: 80 Ib.
text coated or matte

'Four-page (double-leaf) insert: 80
Ib. text coated or matte

JLarger inserts: Consult IMNG

2. Size Requirements:

JFull King-size: 10 1/2 x 14 trim

JIMinimum insert size: 8 x 11

I'Note: Multiple-leaf inserts to be
furnished folded; 8 x 11 inserts to
be furnished trimmed

3. Quantity:

J'Consult IMNG Production as
quantity varies

4. Shipping of Inserts:

'Separate shipments by publication
and issue date. Do not combine
multiple issue dates on same skid.

Ship all inserts to:
CHEST Physician
Publishers Press
13487 South Preston Highway
Lebanon Junction, KY 40150
Attn: Tammy Baugh

Palybagging Quicelines
Polybagging is available for advertising
outserts with all IMNG publications.
All incur either Ride-Along, Standard
A, or Periodical postal rates. Consult

www.imng.com for complete guidelines.

Shipping Instrudions
Send all contracts and insertion orders
to:
CHEST Physician
60 Columbia Road, Bldg. B
Morristown, NJ 07960
Attn: Joan Friedman
Phone: 973-290-8211
Fax: 973-290-8250
j.friedman@elsevier.com

Send all digital les and proofs to:
CHEST Physician
IMNG Medical Media
5635 Fishers Lane, Suite 6000
Rockville, MD 20852
Attn: Advertising Production
Phone: 240-221-4500
Fax: 240-221-4400
j.she er@elsevier.com
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Sped caions

King-size Page King-size Spread

Ad Size:
95" x 127"

Ad Size:
20" x 127"

Bleed Size: 103/, x 14"
Trim Size: 10" x 14”

Bleed Size: 214" x 14"
Trim Size: 21" x 14”

3/4 Vertical Page 3/4 Vertical Spread

3/4 Horizontal Spread

3/4 Horizontal Page

T

Ad
20”

Ad Size:
74" x 127"

Ad Size:
145" x 127"

Size:
x 10”

1

Ad Size:
950" x 10”

1/4 Vertical Page

1/4 Horizontal Page 1/4 Page Column

Island Page Island Spread Island Page + 3/4 Page Horizontal
Ad Size: Ad Size: Ad Size:
74" x 10" 1455 x 10" 174" x 10"

1

Ad Size:
43/, x r—
. Ad Size:
6% T X 4"

Island Spread + Island Page

1/2 Vertical Page

1/2 Horizontal Page 1/2 Horizontal Spread

IIRNEED BED y

~ Ad Size:
2" x 127"

Size:
Ad Size: Ad Size: 8 x -
o Uy 107 127" Ad Size: Ad Size:
14%" x 10 %10 : 95" X 6%/, 207 x 6%y
1 1
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