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Unique Print Opportunities:
Roundtable Meetings and Supplements

Complete Turnkey Educational Discussion
From roundtable meeting to print supplement

* Program development and management by IMNG Medical Media

* Content/outline

* Faculty recruitment and slide development
* Arrange travel for attendees

* Contract for meeting room and AV

Onsite Management
IMNG Medical Media will provide onsite program

management to ensure the success of the meeting.

Transcribed Roundtable Discussion
For print supplements in Surgery News

* Cover design and layout
* Print, polybag, and mail

A SUPPLEMENT TO

(ntermal Medicing News

Is it Time for

Home Def

ibrillators?

Topic Highlights

Early Defibrillation:
A Critical Link in the
Chain of Survival

Advances in
Defibrillator Technology

AEDs: Issues Overview

Understanding
Ventricular Fibrillation

The Role of AEDs and
Implantable Defibrillators

AED Successes in
Chicago’s Airports

Barriers to AED Access

The Role of CPR 'm'
Cardiac Arrest Survival
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Unique Print Opportunities:

Yehuda Handelsman, MD, FACP, FACE

With Type 2 Diabetes Having Primary Hyperlipidemia

CASE STUDY

Case Study: Management Decisions in a Comorbid Patient

Customizable Print Supplements

Case Files or Poster Highlights

* Custom review of key posters and/or presentations at

major medical meetings in advance of the paper

* Feature introduction by KOL

Journal Scan

* Summarizing previously published, peer-reviewed

articles on a given topic or disease state

Symposium Proceedings

* Summarize symposium in print to reach a larger

Immune Response Modifier Therapy
in Anogenital Warts and
Actinic Heratoses
Iwmooormos ay Teamis J. Zuare ME MPH, MBA

audience

il T s
HIGHLIGHTS OF A SYMPOSIUM
Managing Acid-Related Disorders Through the Ages of Mankind

Helo OCToses 22, 2002, IN SEATILE, Wash

Clinical Update
* Customize supplement on topic of your choice
* All content must be on label and referenced by
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previously published articles

Introduction

nea i News

Abuse Potential of Sleeping Agents: r
Liability Varies Among Agents

GERD Often Overlooked in Pediatric Patients

DUCATIONAL GRANT FROM TAP PHARMACEUTICAL PRODUCT:

Distribution &
Format

* A-size, 4-24 Pages
* 4-8 Pages: Inserted or
Polybagged with Select
Issue
* 12-24 Pages: Polybaggged
with Select Issue
* King size, 4 Pages: Inserted
or Polybagged

* Non-CME: On label

Home Index Contacts Print e-Products

Podcasts

Newswire

Custom Coverage


http://www.imng.com

AMERICAN COLLEGE OF SURGEONS

SURGERY NEWS

www.imng.com

2012 Integrated Media Kit

E-Mail Services expanded to fit your needs

E-Blasts

Tailor your electronic message.

* Send your message to your internal list of physicians
* Designate and track audience response

* Sponsor provides html document

E-TOCs

When the latest issue of Surgery News has been posted
online, an announcement with a sampling of stories can be
sent to our readers along with links to our top stories.

* Sponsor monthly html e-TOCs

* Track open and click-thru rates

E-Newsletters

Electronic newsletters are a way to communicate regularly

with a targeted physician audience. They are developed

to meet brand and audience needs and are directed to

physicians who appreciate receiving news online weekly or

monthly from an authoritative news organization. Banner

ads direct physicians to your website, podcast, or event.

E-newsletters give immediacy and flexibility to messages.
Multi-sponsor

*'The e-newsletter of Surgery News brings you news and views,
e-mailed to your handheld device or desktop.

Custom — Single-sponsor newsletter
* Sole sponsorship of this e-newsletter gives your brand a dominant
presence in your product’s specialty area.

* Content can comprise news, hot topics or condition/disease state.

Please consult your National Account Manager for pricing details.
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E-Newsletters Specifications

@ Medium Rectangle

* Dimensions: 300x250

* File Size: 50K or less

* Formats: GIF (animated or static);
JPG/jpeg (no Flash or HTML)

* Alt Text: 70 characters max, ASCII
only, no quotes/symbols

@ Leaderboard Banner

* Dimensions: 728x90

* File Size: 50K or less

* Loop Limit: 5-Loop Limit

* Formats: GIF (animated or static);
JPG/jpeg (no Flash or HTML)

* Alt Text: 70 characters max, ASCII
only, no quotes/symbols

© Text Ad

* Headline to be included with body
text

* 500 total displaying character limit

* Both plain text and HTML allowed
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Newsletter
Display

Media maximum file size:

50 KB for GIF (animated or

Vi
* HTML will be accepted upon Hfi_!‘__'_ B R T r e static); JPG/jpeg. No Flash or
approval with appearance. HTML
* No scripting * Resolution: 72 dpi
° . . . . pl
Dlsplaylng URL will follow 50 Color palette: 216
character limit . . ..
Animation Loop Limit: 5
o Alt text: 70 characters max,
ASCII only, no quotes/
symbols (Alt text is required
for e-newsletter)
* Click through URL
Home Index Contacts Print e-Products Podcasts Newswire Custom Coverage
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Custom eBlast Materials Specifications

Format & Images

* Only HTML, text, JPG and GIF images are allowed.

* Flash, Rich Media, Image Maps, Animated GIFs/
Banners and Javascript are NOT available in e-mail
products.

* A blast that is entirely a linked image is NOT
recommended, as today’s e-mail platforms block
images. An HTML e-mail should be a combination
of text and images with a call-to-action within the
text component.

* No background images, as they will likely be blocked
by newer e-mail readers.

* All email HTML must be table-based layouts.

* All CSS must be inline styles no embedded styles
sheets no external linked style sheets no CSS for
positioning no CSS layers.

¢ The HTML must be a centered 600 pixel-wide table
up to 100K maximum file size (includes all images
and html files).

* Full image paths in the code must be used (ex: http://
www.domain.com/images/graphicl.jpg).

* E-Mails designed in Microsoft Word and many other
programs as web pages are not typically compatible
with optimal e-mail delivery.

* Text versions should be no more than 10K and may
not include any image files.

* We will send two versions for testing: 1 text, 1 HTM
Subject Lines, Text & Links.

* A subject line that meets our approval must be also
provided.

* The subject line should be no more than 12 words
or 150 characters. We can also run the subject line
through a “Spam-Checker Tool” that points out any
verbiage that will be picked up by spam filters.

* Subject lines should be as enticing as possible, more
than ONE word, and NOT in ALL CAPITAL
LETTERS.

¢ Clients should provide detailing linking instructions

* Links to PDF, Word Documents or other non-
traditional “web page” links within an e-mail MUST
be clearly identified.

* There MUST be a call to action above the first 400
pixels (height) of the e-mail.

* Text should not include words that will trigger
a spam warning (i.e. words like FREE, GREAT
OFFER, Viagra, Rolex, Mortgage, and the use of

exclamation marks).

Opt-Out Language

If IMNG Medical Media uses our system to deliver
an e-mail on behalf of a third party, the opt-out,
subscription, and physical address location in the
email has to reflect the systems and location of IMNG
Medical Media — not that of the third party.

Information Collected

In order to be CAN SPAM compliant and in line with

industry e-mail best practices, IMNG Medical Media

does not provide e-mail addresses of our subscriber base
directly to third parties, unless the means to do so is an
explicit opt-in to share that information with a specific

third party, such as during Webcast registration, lead
generation services, sweepstakes or other mechanisms
where a user or subscriber gives clear affirmative
consent to share their information with a third-party.
We do provider advertisers with click-thru, open rate
and demographic overview information for our e-mail
products.

Deadlines

Deadlines for Client Submitted Materials

IMNG Medical Media must have all HTML and

Text version creative for an E-Mail Blast at least seven
business days prior to it running. This will allow for four
days for upload and testing, two days for client approval
and one day to upload the final approved version and
schedule for delivery. IMNG Medical Media prefers

to have all creative as soon as possible following the
signing of an insertion order.

Advertising Materials Delivery

* Send art by E-mail only: You may send files no larger
than 2mb to Mark Branca at m.branca@elsevier.com.For
attachments larger than 2mb, contact Mark Branca
for instructions.

* Please indicate on subject line advertiser name,
website and campaign date. Please indicate in message
name of file(s) attached and contact info and if receipt
verification is requested.
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Podcasting Services

Create customized programs that create awareness for your brand. Choose
a news-only program or a combination of news and key thought leader

interviews. Or, we will work with you to create a unique format. Podcasts
are available in 8- and 15-minute lengths and include up to three sponsor

spots. All are produced as high-quality audio or video programs.

Distribution

« iTunes/other directories
* Newspaper promotion

* E-alerts

Sponsor Broadcast Series of News and Interviews
* Reach listeners on computers, iPods, MP3 players, and phones
* Exclusive sponsorships of two types of programs:

* News

* KOL interview

News Sponsorship
* Features top news stories from the pages of Surgery News
* Exclusive commercial spots

* Exclusive sponsorship of dedicated Web pages

KOL Interview

* Select topics and Key Opinion Leaders for episodes

* Exclusive spots in episode and support on dedicated web page

* IMNG to develop interview questions in conjunction with sponsor
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News Podcast: 15 Minutes of Original Content
Monthly Frequency Cost per Podcast Total Net Cost Value-Added

12 Months $11,000 $132,000 1 Island Page Ad and
5 V4 Page Ads in
IMNG title, e-alerts

6 Months $12,000 $72,000 1 Island Page and
2 Y4 Page Ads in IMNG title
3 Months $13,000 $39,000 1 Island Ad in IMNG title

* No med/reg review
* Other frequency packages are also available

KOL Podcast: 15-Minute Interview
Monthly Frequency Cost per Podcast Total Net Cost Value-Added

12 Months $23,000 $276,000 1 Island Page Ad and
5 V4 Page Ads in
IMNG title, e-alerts

6 Months $24,000 $144,000 1 Island Page and
2 Y4 Page Ads in IMNG title
3 Months $25,000 $75,000 1 Island Ad in IMNG title

* Includes manuscript preparation for med/reg review
* Changes required by med/reg review will incur additional costs
* Other frequency packages are also available

KOL Podcast: 8-Minute Interview
Monthly Frequency Cost per Podcast Total Net Cost Value-Added

12 Months $14,000 $168,000 1 Island Page Ad and
5 Y4 Page Ads in
IMNG title, e-alerts

6 Months $14,500 $87,000 1 Island Page and
2 /4 Page Ads in IMNG title
3 Months $15,000 $45,000 1 Island Ad in IMNG title

* Includes manuscript preparation for med/reg review
* Changes required by med/reg review will incur additional costs
* Other frequency packages are also available

Note: Set-up fees are not included in these prices
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Enhance your website’s content

IMNG Medical Newswire can deliver daily news directly to your website or a
designated news portal. Our content is divided into general therapeutic areas

or “channels,” including 28 channels oftering broad coverage of each specialty
or subject area.

Launched by IMNG in 2006, IMNG Medical Newswire’s syndicated wire
service appears in 30 countries and leverages coverage of 450 medical meetings
per year by IMNG'’s journalists and editors for 18 medical newspapers. Our
coverage can be utilized on physician websites, pharmaceutical and society
sites, along with brand and therapeutic sites.

Add value to your website daily with the latest clinical and medical news.

2012 Integrated Media Kit

* Top News * Neurology

* Allergy * New Drugs

* Cardiology * Oncology

* Dermatology * Ophthalmology
* Diabetes * Orthopedics

* Emergency/Trauma * Otolaryngology
* Endocrinology * Pain Medicine

* Gastroenterology * Pediatrics

* General Primary Care * Plastic Surgery

* Gerontology * Pulmonology

* Health Care Reform * Rheumatology

* Infectious Diseases * Sports Medicine
* Mental Health * Surgery

* Nephrology/Urology * Women’s Health
Home Index Contacts Print e-Products Custom Coverage
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IMNG Medical Newswire
Single Channel

* Two to five articles/per week for one year, based upon channel

Three Channels

* Six to fifteen articles/per week for one year, based upon channel

Super Channel
* 500 stories/year including 75 disease-focused stories

Custom News Portlet
* Dedicated site to hold your news feed

$38,500*

$53,500*

$78,500*

$22,000
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Custom Conference Coverage

IMNG Medical Media’s Custom Conference Coverage department provides
onsite daily conference coverage of key sessions—choose topic specific coverage
or more general coverage at a particular scientific meeting. Conference coverage
takes physicians to meetings they cannot attend in person, and the sponsorship
helps create awareness for your brand or therapeutic area.

The Program Includes:
* Quick turnaround of up to five stories from a meeting each day. This includes one short video
interview with a key opinion leader per meeting day.

* Stories can be fed to your site, or we can create a microsite for you with a sponsorship message
or promotional advertisement. (Message or advertisement is provided by the sponsor.)

* Content is delivered throughout the course of the meeting to your site or live on our developed
microsite within 48 hours of the meeting conclusion.

* To help promote the program, we include an e-blast to our internal list of physicians, an
announcement ad in our newspaper, and a banner ad with link to the program. (Additional
physician e-mail support programs available.)

Meeting Days:
Net Cost:
Additional Charges:

2-3 Days
$40,000

$10,000 European meeting
$15,000 Asia/Pacific meeting
$10,000 Custom landing page, if needed

Advertising: Includes an A-size ROB announcement in an appropriate IMNG

publication

Webcasts

Partner with IMNG to broadcast your live event online. Audio and video options
are available. Contact your National Account Manager for more information.

Prices Start At: $40,000
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Terms and Conditions of Supply

Applicability

These terms and conditions shall apply to all offers,
proposals and agreements made between Elsevier and
any third party or its agent (“the Client”) relating to the
products and/or services of Elsevier (“the Products and/
or Services”) and, along with the relevant Elsevier order
acknowledgement, shall form the entire agreement
between the parties (the “T'C”). They supersede any
previous supply terms and conditions. For the purposes
of the TC ‘Elsevier’ shall mean the company within the
Elsevier group that is providing the Products or Servic-
es as set out on the Elsevier order acknowledgement or
invoice.Where general terms and conditions of business
are proposed by the Client, these shall not apply and
the T'C will prevail. Any variation to the T'C and any
representations about the Products and Services shall
have no effect unless expressly agreed in writing and
signed by an authorised signatory of Elsevier. Noth-
ing in the T'C will exclude or limit Elsevier’s liability
for fraudulent misrepresentation.Where Products are
sold to the Client that contain third party product or
software such a sale may be subject to additional license
terms.

Offer and Acceptance/Description

Each order for the Products and Services by the Client
from Elsevier shall be deemed to be an offer by the
Client to purchase the Products and Services subject to
the T'C. No order placed by the Client shall be deemed
accepted until a written acknowledgement of order is
issued by Elsevier or (if earlier) Elsevier delivers the
Products or issues the invoice to the Client or com-
mences performance of the Services for the Client.

All product orders are accepted subject to availability.
Unless otherwise expressly agreed by Elsevier in writ-
ing, Client represents and warrants that it is purchasing

Products or Services from Elsevier for its own account
and use (or if the Client is an agent, for the account and
use of no more than one principal) and not on behalf of
any other person or entity. Elsevier shall use commer-
cially reasonable efforts to comply with descriptions of
the Products and Services agreed by both parties in the
relevant order, including such things as format, printing
processes, technical design, size and kind of address file,
weights and the like. All drawings, descriptive matter,
specifications and advertising issued by Elsevier and
any descriptions or illustrations contained in Elsevier’s
catalogues or brochures are issued or published for the
sole purpose of giving an approximate description of
the Products and Services described in them. They will
not form part of the TC. Publishing errors, includ-

ing, but not limited to, typographical errors, having

no significant effect on the editorial content or design
characteristics of the Products and Services, cannot be
considered a reason for rejecting delivery or, as the case
may be, modifying the agreed price.

Execution and Modification of the Order

Any modifications to the agreed product or service
description, budget or schedule, as set out in the order
acknowledgement, may result in an adjustment to the
final price and/or delivery schedule at Elsevier’s discre-
tion If; at the request of the Client, Elsevier renders ad-
ditional Services in connection with the performance of
the TC, Elsevier shall act in the name of, to the account
of, and at the risk of the Client. Any dates specified by
Elsevier for delivery/performance of the Products and
Services are intended to be an estimate and time for de-
livery/performance shall not be made of the essence by
notice. If no dates are so specified, delivery/performance
will be within a reasonable time.

Rates and Prices

Unless otherwise agreed by Elsevier in writing the
price/rates for the Products and Services shall be those
set out in Elsevier’s current price/rate list (whether
print or online). All such prices/rates shall be exclusive
of any handling, packing, loading, freight, transport and
insurance charges unless otherwise agreed in writing,
and shall also be exclusive of any taxes, import duties or
other levies imposed on the sale or import of the Prod-
ucts or Services by local or national authorities, which
shall be charged by Elsevier as appropriate. Where
applicable, Client shall provide to Elsevier Client’s VAT

registration number at the time of placing its order.

PAYMENT

Unless otherwise agreed in writing, payments shall be
effected within thirty (30) days of the invoice date in
the currency invoiced. Time for payment shall be of the
essence. Elsevier may set and vary credit limits for any
Client account and shall be entitled to refuse to supply
any Client who has exceeded its current credit limit.
Legal and beneficial title in any tangible Products sup-
plied by Elsevier to the Client shall remain with Elsevi-
er until Elsevier has received in full (in cash or cleared
funds) all sums due to it in respect of the Products

and all other sums which are or which become due to
Elsevier from the Client on any account. For the avoid-
ance of doubt no intellectual property rights in any
Elsevier Products shall transfer to the Client. Products
shall be at the Client’s risk as from delivery. The Client
shall make all payments due under the TC without

any deduction whether by way of set-off, counterclaim,
discount, abatement or otherwise unless the Client has
a valid court order requiring an amount equal to such
deduction to be paid by Elsevier to the Client. From
the due date of the invoice to the date of payment in
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full, interest at the rate of 1% may be charged to the Cli-
ent on a monthly basis for any sums outstanding, together
with any collection fees incurred by Elsevier. If the Client
wishes to dispute any invoice (or part), the Client shall, as
soon as reasonably practicable, but no later than the due
date of such invoice, send full details of such dispute to
Elsevier in writing. The Client shall remain liable for any
undisputed part of such invoice. Elsevier shall be entitled,
at any time, to demand payment in advance and may
suspend performance of its obligations arising from the
TC until such advance payment has been received.Where
the Client is indebted to Elsevier for any other Product or
Service under any other order, Elsevier reserves the right
to withhold supply of the Products or Services under the
current order until any outstanding monies are fully paid.
Elsevier shall be entitled to apply any monies received by
the Client, to clear any of the Client’s outstanding debts
to Elsevier.

Intellectual Property

Copyright and other intellectual property rights to all
Elsevier proposals, publications and other Products and
or Services shall remain with Elsevier unless agreed
otherwise in writing. The rights granted by Elsevier are
restricted to use solely by the Client and may not be
assigned, transferred or sublicensed without the prior
written permission of Elsevier. The rights granted by
Elsevier are non-exclusive and for the purpose expressly
agreed upon. Any other use shall require the prior written
permission of Elsevier. The Client shall not acquire any
intellectual property rights in the Products.No part of the
Elsevier proposals, publications or Products may be stored
in any automated data file and/or reproduced, whether
electronically, mechanically, by photocopying, recording
or in any other manner or form, without the specific prior
written permission of Elsevier.

Liability and Claims

TO THE MAXIMUM EXTENT PERMITTED BY
RELEVANT LAWS (i) Elsevier shall not be liable for
any of the following losses which may arise by reason of
any breach of this T'C or any implied warranty, condi-
tion or other term, any representation or any duty of any
kind imposed on Elsevier by operation of law: (a) any
loss of anticipated profits or expected future business;

(b) damage to reputation or goodwill; (¢) any damages,
costs or expenses payable by Elsevier to any third party;
(d) loss of any order or contract; or (e) any loss that was
not foreseeable by the Client and Elsevier at the time
this T'C was entered into; or (f) any loss not caused by
any breach on the part of Elsevier; AND (ii) NEITHER
PARTY SHALL BE RESPONSIBLE FOR death OR
PERSONAL INJURY EXCEPT THAT RESULTING
FROM ITS OWN NEGLIGENCE OR WILFUL IN-
TENT OR THE NEGLIGENCE OF ITS EMPLOY-
EES OR OTHERS FOR WHOM THE PARTY IS
LEGALLY RESPONSIBLE. NOTHING IN THE
TC SHALL BE CONSTRUED AS CREATING AN
OBLIGATION TO INDEMNIFY THE OTHER
PARTY AGAINST THE OTHER PARTY’S OWN
NEGLIGENCE. ELSEVIER’S LIABILITY FOR
ANY OTHER LOSS IMPUTABLE TO IT SHALL
IN ANY EVENT BE LIMITED TO THE INVOICE
VALUE OF THE PART OF THE TC TO WHICH
THE LIABILITY ARISES. TO THE MAXIMUM
EXTENT PERMITTED BY RELEVANT LAWS
ELSEVIER EXPRESSLY EXCLUDES ANY LI-
ABILITY FOR BREACH OF ANY IMPLIED OR
EXPRESS WARRANTY OF ASTO MERCHANT-
ABILITY OR FITNESS FOR A PARTICULAR
PURPOSE. NOTHING IN THIS CONTRACT
SHALL LIMIT THE CLIENT’S EXISTING LE-
GAL OR STATUTORY RIGHTS WHERE IT IS
ACTING AS A CONSUMER. The parties agree that
the United Nations Convention on Contracts for the

International Sale of Goods shall not apply to this TC or

the interpretation or enforcement thereof. The Client has
entered into this T'C in the knowledge that the liability
of Elsevier is to be limited in accordance with these terms
and conditions and the charges have been agreed accord-
ingly. The Client acknowledges that a higher price would
be payable for the Products or Services but for such
limitations.

Force Majeure

If by reason of labor dispute, strikes, inability to obtain
labor or materials, fire or other action of the elements,
accidents, power or telecommunications failure, customs
delays, governmental restrictions or appropriation or
other causes beyond the control of a party, such party is
unable to perform in whole or in part its obligations set
forth in this TC, then such party shall be relieved of those
obligations to the extent it is thereby unable to perform,
and such inability to perform shall not make such party
liable to any other party. The party subject to an event of
force majeure shall use good faith efforts to comply as
closely as possible with the provisions of this TC and to
avoid the effects of such event to the extent possible.

Advertising & Reprints

Client is solely responsible for ensuring proposed adver-
tising copy is received at Elsevier in electronic form (or
such other form as specified by Elsevier) and within the
relevant deadline set by Elsevier (the “Closing Date”).
Where copy is received late or not at all, although El-
sevier will endeavour to do so, Elsevier may not be able to
arrange for such copy to be published on the agreed date
or for the agreed period. Payment for the campaign will
however be required in full. When change of copy is not
received before the Closing Date, copy run in previous
issue may be inserted. Client shall retain a complete copy
of all materials delivered to Elsevier. Elsevier shall take
reasonable care but shall not be liable for accidental loss
or damage thereto. Client is solely responsible for any
legal liability arising out of or relating to any Client ad-
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vertisement or other content (the “Advertising Content”).
Client represents and warrants that (i) Client holds the
necessary rights to permit the use of the Advertising
Content by Elsevier for the purposes of this TC; (ii) the
use, reproduction, distribution, or transmission of the
Advertising Content will not violate any civil or criminal
laws, rules or regulations or industry codes or any rights
of any third parties including, but not limited to, in-
fringement or misappropriation of any copyright, patent,
trademark, trade secret,music, image, or other proprietary
or property right, false advertising, unfair competition,
defamation, invasion of privacy or rights of celebrity,
violation of any anti-discrimination law or regulation, or
any other right of any person or entity; (iii) Advertising
Content complies with any applicable laws, rules, industry
codes, regulations and generally prevailing custom and
practice. Client agrees to indemnify Elsevier and to hold
Elsevier harmless from any and all liability, loss, damages,
claims, or causes of action, including reasonable legal

fees and expenses incurred by Elsevier, arising out of or
related to the Advertising Content or Client’s breach or
alleged breach of any of the foregoing representations
and warranties. Elsevier reserves the right to reject any
advertising and/or promotions that are not consistent
with Elsevier’s standards. In addition, Elsevier shall have
the right, at any time, to remove any of Client’s advertis-
ing and/or terminate this T'C if Elsevier determines, in
its sole discretion, that the Advertising Content or any
portion or publishing thereof (1) violate Elsevier’s then
applicable advertising policy; (2) violate any law, rule or
regulation or industry code or if Elsevier is directed to do
so by any law enforcement agency, court or government
agency; (3) are the subject of a claim asserted by an entity
with respect to its trademarks, trade names, service marks
or other proprietary rights or (4) are otherwise objection-
able to Elsevier. In such event, Elsevier may either (i)
publish alternative Advertising Content in consultation
with the Client or (ii) refund to Client a pro rata portion
of the fee which Client has paid to Elsevier for display of

the Advertising Content (if Client has paid Elsevier a flat
fee). Elsevier will not be liable for the timely appearance
or accuracy of any advertisement supplied by the Client.
Elsevier may terminate this TC at any time in the event
of a breach of this T'C by Client. Orders must specify a
definite schedule of insertions, issues and sizes of space
for a specific advertiser. Two or more advertisers are not
permitted to use space under the same order.No advertis-
ing orders will be accepted for periods longer than one
year.Where an order for a series of advertisements has
been given a discounted rate for volume by Elsevier, and
the Client does not order the quoted volume, Elsevier
shall be entitled to re-calculate the price for the actual
volume at the end of the applicable year at a reduced
discount and the Client shall pay any additional amount
found owing. If the Client orders in excess of the quoted
volume, Elsevier shall return to the Client any amount
overpaid by the Client. Orders specifying positions are
accepted subject to the right of Elsevier to determine ac-
tual positions. If Elsevier considers it necessary to modify
the space or alter the date or position of insertion or
make any other alteration, the Client will have the right
to cancel the order for that advertisement, if the altera-
tions requested are unacceptable, unless such changes are
due to an event of force majeure. Elsevier can only supply
reprints of published material and shall be entitled to
reject any order for reprints of material that has not been

published.

Cancellations & Returns

Without prejudice to any rights the Client may have
under statute as a consumer, if the Client cancels an order
either fully or partially, a cancellation fee may be charged.
All cancellations must be made in writing. This fee will
be calculated to cover any external or internal costs which
have been incurred or committed up to and including

the date of cancellation. No new external costs will be in-
curred or committed/contracted from the date of receipt
of written notice of cancellation by Elsevier. Orders for

advertisements must be cancelled in writing prior to the
relevant ad space closing date, but in the event that any
cancellations are made after such date, Elsevier shall be
entitled to charge the full cost of the advertisement. Any
returns of book products shall be subject to the relevant
Elsevier company’s return policy applicable to the product
at the time of the return. Details of such policies will be
provided to the Client upon request. Reprints cannot be
returned once these have been printed.

General

'The formation, existence, construction, performance,
validity and all aspects of the T'C shall be governed by the
law of the corporate domicile of the Elsevier company
which is providing the Products or Services. The parties
agree to submit to the exclusive jurisdiction of the courts
of that same corporate domicile. The Client shall not be
entitled to assign the T'C or any part of it without the
prior written consent of Elsevier. Elsevier may assign the
TC or any part of it to any person, firm or company. If
any provision of the TC is found by any court, tribunal
or administrative body of competent jurisdiction to be
wholly or partly illegal, invalid, void, voidable, unenforce-
able or unreasonable it shall to the extent of such illegal-
ity, invalidity, voidness, voidability, unenforceability or
unreasonableness be deemed severable and the remaining
provisions of the T'C and the remainder of such provision
shall continue in full force and effect. Failure or delay by
Elsevier in enforcing or partially enforcing any provision
(or prosecuting any breach) of the TC will not be con-
strued as a waiver of any of its rights under the TC.
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